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SUSTAINABILITY

With reaching our six edition as a
stand-alone non-profit entity, revenue
have increased steadily since the first
edition in 2012 and expenses have
grown by the same percentage.

The managerial focus of the Festival
has been on moving towards a
sustainable future, components of
which include governance, human
resources and a mix of public, private
and partnered revenues.

At this time, as a result of its growth
and diversity, the Festival is building
a significant and compliant gover-
nance structure.

The strong artistic and administrative
aspects of the Festival have resulted
in public support and an indus-
try-wide reputation for leadership and
professionalism.

Within its lifecycle, the ICFF has
moved rapidly through cultural asso-
ciations, from start-up into an organi-
zation with sustainable growth.
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STATISTICS € DEMOGRAPHIGS

We are ecstatic to announce that this
6th edition of our festival has hosted
more sold-out screenings and larger
audience turner before. More than
this, the ICFF has received re-
cord-breaking national media cover-
age, including CBC, CTV, Rai ltalia,
and more!
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EDUCATION

Festival attendees tend to be
well educated — 75% are
college graduates. The catego-
ry of “High School Graduate “
includes individuals still in high
school
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AUDIANGE RATING

ICFF films achieved an average
rating of 4.25 out of 5
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ATTENDANCE GROWT
INCLUDING ICFF JR. AND ANNUAL PROGRAM

38,000 In 2017 the ICFF expand its
audience beyond the Italian
community to reach the Cana-
dian public through partner-
ships with other festivals,
government agencies, and
cultural institutions. These
partnerships are vital in the
development of a more varied
program that addresses differ-
ent audience perspectives.
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>18 years

18 - 24 years

ICFF appeals to people of
all ages. The audience is
affluent, mature, and
comprised of dedicated
film lovers who appreciate
businesses that support
the festival.
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ETHNIC MAKE-UP

In 2017 ICFF has created the
most resoundingly successful
ICFF yet; welcoming audiences
surpassing 38,000 of all ages
and backgrounds to cinemas
across Ontario and Quebec in
a spectacular celebration of
Italian culture, history, and
modern identity.
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ICFF 2017 IN NUMBERS TORONTO
MONTREAL
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84 MOVIES

44 FEATURE FILMS
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LOGATIONS & ATTENDANGE

38.000
ATTENDANGE

VANCOUVER

Rio Cinema
Queen Elizabeth Theatre
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TOTAL BY CITIES Centre Cinématheque Québécoise
Toronto 17.590 Casa d’ltalia
Vaughan 15.300 VAUGHAN
Montreal 2.000 - -
Vancouver 1.500 Cineplex Cinemas
Quebec City 900 TORONTO
Hamilton 900 TIFF Bell Lightbox

*Including Annual Program ICFF JR.





