

















OPENING AND

Glamorous Opening and Closing Galas
featuring entertaingment, an exquisite
culinary experience, and an opportunity to
share the passion of cinema. Walk the red
carpet and join this exclusive party with
an ltalian buffet & open bar... guest stars
in attendance!
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ICFF Opening Party 2015

ACTORS
&
DIRECTORS

GLOSING EVENTS

The Italian Starlet Valeria Marini

ICFF Closing Party 2015

ICFF Closing Party 2015

ICFF Opening Party 2015

CELEBRITY
APPEARANCES



20,000
PROGRAM
GUIDES

The Program Guide is the most
comprehensive source of informa-
tion about the Festival. It is read
cover-to-cover by festival-goers
when choosing their films and
referred to constantly during the
9-day festival. Copies are distrib-
uted strategically in all ICFF cities,
as well as mailed to every single
ICFF member and supporter.

ICFF
WEBSITE

With over 1,000,000 hits
throughout the year, the website
is becoming the most important
tool for communicating with
Festival-goers. The festival
website includes the festival
program guide, the year-round

PODIUM
RECOGNITION

Prior to each Festival Screening,
the major sponsor and the screen-
ing sponsor will be acknowledged
and thanked in the introductory
speeches.

2,500
POSTERS

Posters are distributed three weeks
before the festival and placed in
high traffic areas in all ICFF cities.
They are designed to add an
inescapable layer of awareness and
bu to our advertising campaign.

SPONSOR
REEL

The pre-screening slides display
sponsor advertising on the big
screen during

drinks receptions and as audiences
enter the theater. Slides are in full
view for 20 minutes before every

VOLUNTEER
T-SHIRTS

The Festival relies on over 300
volunteers to manage front-of-
house and traffic flow during the
festival. As part of the volunteer
T-shirt design, the sponsor’s logo is
constantly visible to all audience
members as they enter or wait in
line and leave the theatres during
the Festival.

30,000
FLYERS

These flyers are brimming with
essential festival information and
are widely

circulated in shops, restaurants,
and cinemas, as well as at all
networking and pre-festival events.

PRE-MOVIE
COMMERCIAL

Your organization’s 15 or 30-sec-
ond video commercial is played
before all 130 screenings during the
9 days of the festival.

EMAIL
NEWSLETTER

During the year ICFF produces a
bi-weekly e-newsletter informing
over 10,000 audience members,
patrons, partners, and supporter of
year-round activities and events.



INDUSTRY DAY

A unique opportunity for industry professionals to share-
knowledge and discover new opportunities for newproduc-

tion, distribution, and exhibition pathways. The ICFF sup-
ports the development of emerging filmmakers by planning INDUSTRY

a one-day event featuring a series of in-depth presenta-
tions and talks by industry experts, as well as workshops PROFESSIONALS
that facilitate collaboration and learning.

AY JUNE 18TH * DOORS O
SIRT STAGE 10, PINEWOOD TORONTO STUDIOS

REGISTER TODAY / ICFFINDUSTRY.COM

Industry Day 2015 Animation Technology Seminar

ICFF Industry Day poster 2015
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Moira Romano presenting at Industry
Day 2015
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